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PERSONAL OBJECTIVES 
The primary reason for my undertaking a Master's 
Degree program was to increase my professional knowledge of 
the field of broadcasting. My career goals lie in the 
broadcasting industry and I felt that the background I did 
have was not sufficient for the work that 1 wished to do. 
In choosing the Creative Project, rather than the 
written thesis, 1 was both channeling my efforts toward 
my chosen career area and testing myself. It is my desire 
to have some connection with the production end of tele-
vision and this seemed to be a way to find out whether or 
not my talents live up to my ambitions. 
The broadcast sequence was chosen for much the same I 
reason. In addition, this choice provided a greater range o 
courses from which to select a program of studies. More 
important, however, was the fact that this is the means by 
which the Creative Project can be undertaken at this school. 
Finally, 1 have selected the field of television 
for my project because it is the medium in which I wish to 
work. I have worked in radio both as an amateur and as a 
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. professional for four years and I feel that television is a 
more challenging and rewarding medium. 
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CHAPTER I 
PROGRAM MATERI AL 
Ob1ectives 
Road to Understanding is a documentary, public 
affairs series dealing with United States external 
communication . The purpose of the series is to examine 
this activity in its formal and informal aspects and to show 
how it affects the general publi c . 
At this moment, we are engaged in a war of survival 
for our way of life. This war is not being fought with 
guns, but with weapons that can be just as effective when 
used properly- -ideas . It is true that ideas alone will not 
win this war but it is also true that they are a very 
important part of our arsenal . International communication 
is the heart of our struggle and it involves many factors. 
Some of these are very much formalized; others are quite 
informal . The Voice of America, for example, projects a 
very definite image of the United States to the peoples of 
other nations, but so do our service men abroad and our 
tourists in other countries. These factors communicate in 
a very real way. The question is, do they communicate in a 
positive way? Do they contribute to international under-
standing? Or, dO they communicate negatively? Do they give 
a false impression of American aims in the world? These 
are a few of the subject areas that Road to understanding 
will explore. 
Part of the need for this series can be found in the 
previous paragraph. There is, however, a deeper need. This 
need arises out of a lack of information. Prior to this, 
there have been scattered attempts to cover some of the 
material found in this series. However, the subject has 
never been dealt with as a cohesive whole. Propaganda, as 
popularly accepted, is a dirty word in the mind of the 
American public and propaganda is what this series deals 
with. Controversial? Yes . Necessary? Yes! If there is 
any question, look at the daily newspapers. 
The American public has become more and more aware 
of the world around it in recent times. In the 1960 
Presidential campaign the issue of United States prestige 
abroad and the increasing number of nel\f public affairs 
programs on the air have added to that interest. For these 
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reasons it is hoped that a larger audience t~an might other• 
wise have been expected will view this program series. 
However, the audience that Road to Understanding is 
specifically aimed at is more limited. It is an audience 
1 which is composed of people who are much like each other 
and who may be much unlike each other. The age of the 
person does not matter , just so long as he is old enough to 
comprehend the import of the events in the world around him. 
The similarities that the members of the audience should 
have are interest and influence. It is the opinion leaders 
that this series is directed toward: those who make it a 
point to be well informed and to whom their friends look for 
leadership. These are the influentials--business leaders, 
professional men, intellectuals. What is expected of them? 
Understanding, and perhaps some slight molding of public 
opinion. 
Development 
The concept of Road to understanding has developed 
from a program idea that originally was leading to a program 
series on Radio Free Europe . An original proposal was 
submitted to Professor Lerch concerning this and, in the 
3 
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discussion that followed, it was decided that the subject 
area was definitely too limited for thirteen half hour 
programs. On his suggestion, a weekend was spent re-
thinking and re-writing the proposal; it was then submitted 
in late November with the title and basic program breakdown 
as it appears in this project. 
The very beginning of the concept of a program 
series on international communication stems back to a course 
taken in propaganda and psychological warfare during the 
fall semester with Dr. Bernard Rubin, Associate Professor 
of Governmental Affairs and Public Relations at S. P. R. c. 
It was during this course that the importance of successful 
communiQation between nations and the fact that so little 
,4 
is known about it impressed itself upon the producer of this 
series. Discussion with Professor Lerch, who was formerly 
with Radio Free Europe and ~as a script supervisor for 
psychological warfare in Tokyo, led to further talks with 
Professor Rubin. 
From this point the research became more formal and 
was directed at discovering what the best format and order 
of presentation for a series of this type might be. It was 
decided early in the series development that the producer 
4 
should not attempt to bec~e an experc in the field and 
actually write the scripts . This would not only take too 
many years of work and stucy to be practical but would be 
foolish because of the number of experts already available 
in the Boston area who could contribute their time and 
talent to an air discussion, and whose cumulative years of 
experience the producer could never hope to match. For 
these reasons, the rest of the research consisted of getting 
i n formation from some of the agencies involved and library 
research covering important writings in the field. Part of 
the "research" consisted of sorting out the rather intangible 
mental impressions resulting from the copious amount of news 
coverage given to the problem of our prestige abroad and the 
advances that the Communists have made in the underdeveloped 
areas of the world. 
B ~sically, it was discovered that most experts seem 
to feel that United States external communication has, at 
best, been somewhat ineffectual and, at worst, has helped 
lead to such incident s as the recent stonings of United 
States Information Agency offices . It was discovered also 
that the most important agencies, formal and informal, which 
seemed to affect the understanding that peoples of other 
5 
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countries have of the United States, include the following: 
United States Information Agency, Voice of America, Inter• 
national Cooperation Administration, Radio Free Europe, 
I formal diploma~y, military services abroad, American civilians 
I 
working and touring overseas, and cultural exchange program~ . 
An examination of these areas, together with background 
material and possible suggestions for the future, are the 
meat of Road to Understanding. So~e of the background 
material which it is felt is necessary for an understanding 
I 
of the problems involved include: tl1e nature of internationa' 
communication, the stereotype of wartime propaganda, and the 
pressure of Communism as a force in the world. Two final 
programs look at the philosophy of our work in this field 
and at the future . The research done suggested to the 
producer that these subject areas will be the most effective 
in the development of this program series . Further research 
led to a more thorough outlining of the topic breakdown of 
each program. 
Content 
Series Description 
The content of Road to Understanding is flexible 
because of the simple fact that international relations 
and international comL1Unication are not static . The basic 
breakdown of topics that appears in this presentation is 
the only part of the series that 1'7111 remain completely 
rigid . Internal structure, content , and style of 
presentation may change in the light of new developments. 
The series is semi-documentary in nature in so far as the 
discussion of the various subject areas will be illustrated 
visually by film, slides, photographs, and art work when it 
appears that tbe introduction of visual material will aid 
in the audience's understanding of the subject matter . It 
is strongly felt that it is important that a presentation 
of this type not be burdened with material which might 
detract from the impact of its meaning. Final selection of 
visual material will be made in cooperation with the talent 
contributors. 
Title Selection 
The title of this series, Road to Understanding, 
was chosen after much thought and deliberation. It is 
believed that whatever drawbacks the title bas are more 
than made up for by its brevity and descriptiveness. 
International communication is a road to understanding 
7 
between nations and peoples, a.'1d that is '~hat it is hoped 
this series will co~vey . 
Program Listing 
1. How It's Done 
The historical background and nature of inter-
national communication . What we communicate and to 
whom. 
2 . The Stereotxpe 
tY'artice p1·opaganda. The nature of the beast 
and how it \las used by us and our enemies in World War 
II and Korea. The basic differences between it and 
peacetime communication . 
3 . The Communist Challenge 
The challenge presented by Communism which 
makes c lear, effective communication a necessity. How 
the Communists communicate their ideas effectively. 
4. Representative Abroad 
The United States Information Agency as our 
primary force i n the field of international communication~ 
Its strengths and wca~nesses. How it operates in various 
8 
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countries. 
5. Our Big Voice 
The Voice of America, strong right arm of the 
U.S.I.A. Its audience and techniques. The results it 
achieves. 
6. Talent Bank 
The role of the International Cooperation 
Administration in international communication. Is 
technical aid a more fruitful way to gain permanent 
friends than information such as broadcast through 
Voice of America? 
7. Break in the Barrier 
The place of unofficial Radio Free Europe in the 
scheme of things. Where does this organization fit into 
the total of our communication abroad and how does it 
operate? 
8 The Round Table . 
Government to government communication . Across 
the mediation board from Geneva to the U. N. the I to I 
summit . The diplomat's role in international I 
n I 
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communi cation and underst~1dioJ . 
9. Yankee Go Home? 
Our military abroad. Are our troops on foreign 
soil a hinderance to international understanding? What 
is the plight of the individual soldier and how do the 
peoples of other countries take to his being there? 
10. Ihe Foreign b-erican 
The American abroad. Tourists, exchan~e 
student&, business reen. . Does the Ugly American still 
exi~: and, if so, l\lhat can be done to chan~e him? 
11. Tractors to Ballet 
Cultural exchange. Is this newly renovated idea 
in international co~nication working? Does this kind 
of communication evoke unde~standing? What have the 
exchange programs accomplished? 
12. On Target 1 
nle total philosophy. What is the target we are 
aiming at? Are we hittln6 it? Is it the right target? II 
I 
13. The Long View 
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What does the future hold for us? Suggestions as to 
what we might do to improve our programs of information. 
I The role of the individual. I 
I 
I 
I 
I 
I 
I 
I 
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Program Description 
1. How It's Done 
Content 
The topics which are to be covered in this program 
are: the historical background of intern~tional communi-
cation, an examination of the image that the UDited States 
is trying to communicate, and a descriptive listing of the 
target groups for United States communication. This program 
will also include a short description of the topics which 
will be covered in the final twelve programs. 
This program will give the viewer a basis which 
will help him to better understand the problems presented 
to him during the rest of the series . 
Production 
Posters, photographs, and film will be used 
extensively during this program. Early propaganda posters 
will be integrated within the first part of the program 
while examples of films used by the U.s. I . A. and other 
agencies to ••sell" America to the peoples of other countries 
and film of these people in their normal surroundings will 
be included in the second and third parts of the program 
12 
respectively. 
Participants 
The host for this program and for the series will 
be Dr. Bernard Rubin, Associate Professor of Governmental 
Affairs and Public Relations at the Boston University School 
of Public Relations and Communications. Dr. Rubin commands 
respect from his students and colleagues. He has worked in 
radio and television and not only projects an authoritative 
personality, but has a warm, friendly, and inviting manner. 
These qualities have already been proven in many television 
and radio exposures. Finally, ~e has a good knowledge of 
the field of international communication and an abiding 
interest in it . 
Appearing with Dr . Rubin on this program will be 
Mr . Murray Dyer, author of The Weapon on the Wall and a 
member of the Operations Research Office at Jphns Hopkins 
University. Mr. Dyer is extremely outspoken and writes in 
a concise, interesting manner which will translate well to 
the spoken word. One may disagree with Mr. Dyer, but one 
knows his point of view. 
13 
2. The Stereotype 
Content 
This program will deal with wartime propaganda. 
become a stereotype in the mind of the American people. 
The first segment of the program will deal briefly 
with the historical background of wartime propaganda showing 
some examples of this early activity. In the second segment, 
the propaganda programs of World War II and Korea will be I 
presented . In this segment the main emphasis will be placed 
on the differences between ''black" and "white" propaganda. 
The final and most important segment of this program will 
examine the basic differences between wartime propaganda 
and peacetime political communication . The important things 
to note here are the differences in the aims and techniques 
of these two types of communication. It is these differences 
that raise modern, international communication above the 
level of the wartime product . l'he need for truth and long 
range strategic planning is essential to the success of 
our programs and this should be brought out in the 
14 
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Production 
Since this program delves into the past, photographs 
and elides rather than fi~ will be the chief illustrative 
technique. However, where fi~ is available that fits the 
subject matter it will be used. This material will include 
pictures of famous past propagandists such as Tokyo Rose, 
AXis Sally, and Lord Haw Haw. Other material will be 
examples of illustrated printed matter used in propaganda 
campaigns. 
Participants 
Appearing with Dr . Rubin on this program will be Dr. 
George S. Pettee, Assistant Director of the Johns Hopkins 
Operations Research Office. He will not only appear on the 
program but will also act as a primary consultant. Dr. 
Pettee is a propaganda practitioner as well as a researcher 
and as such will be able to make some excellent contri-
butions to the program. 
lf 
3. The Comcunist Challenge 
Content 
The Communist challenge this program deals with is 
the challenge of ideology. 
Taking one or two neutral, underdeveloped countries, 
this program will first give some of the background of these 
nations. In the second segment it will show what the 
Communists have done to propagate their ideas and what we 
have done to transmit ours. It is not only ideas which 
count; it is action. This is what this program will bring 
out. 
Production 
Film will be one of the important elements of this 
program. It is the most effective way of covering the first 
portion of this program vividly. This film will be shot 
especially for the program. It will show the people, the 
I working conditions, and the living conditions of the I 
country being discussed. A narrative by the guest will be 
used over the film which will have sound-on-film background 
noises . 
The second portion of the program will be a 
~=====*=============-=--~-=---====--~==================.~==. ---------~-~~---=-==-*=·==--=-=== 
discussion beoJeen the host and the guest. 
Participants 
Appearing as guest on this program will be Max 
Lerner of Brandeis University who recently appeared in the 
series Age of Overkill on WGBH-TV. He is a highly 
articulate and controversial person who will be able to 
contribute much to this program on the air and behind the 
scenes. 
17 
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4. Reoresentative Abroad 
The Ubited States Information Aaency is the subject 
of this program. This i s one of our official representatives 
abroad. This program will cover nll aspects of the U. S. I . A. Jl 
except the Voice of America, which will be dealt \\'ith 
separately. 
The first part of the program will delve into the 
structure of the U. S. I . A. We \1111 find out where the 
offices a~e, how information is disseminated, how accessible 
I 
our people in the offices are to the people they are 
communicating with, and whether or not the information they 
are transmitting is backed up by action or is just empty 
words . 
In the second part of the program a basic question 
will be asked: Bow close is the U. S. I.A. t o the top policy 
planners in government? Are our information officers given 
a role in planning or do they merely parrot information after 
the fact? 
Production 
The first part of this program offers an excellent 
18 
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opportunity for the use of filnt in order to show the U.S. I. 
in action. Film sequences of the countries in which the 
offices are located, of information officers in the field, 
of local residents entering and leaving the offices, even 
of riots in front of U.S.I. A. offices, will be integrated 
into this portion of the program which will be narrated by 
Dr . Rubin. The second part of the program will be devoted 
to a discussion of seven to twelve minutes in length. The 
choice of film material will be made in conjunction with 
Dr. Rubin and his guest. 
Participants 
Leonard S. Cottrell, Jr., author of "Social Research I 
and Psychological Warfare," a paper presented to the 
American Sociological Society in September, 1955, and an 
exponent of ''political communication" rather than psycho• 
logical warfare will be the guest on the second part of 
this program. Mr. Cottrell is not only a sociologist, but 
has definite opinions on this subject and, with Dr. Rubin 
drawing him out, some interesting answers should be 
provided. 
__ --
= -=-=-== 
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5. Otir Big Voice 
Content 
This is the Voice of America, or the Voice as it is I 
known in some circles. The Voice is one of the most 
controversial instruments o~ our national policy. It bas 
been praised and criticized with equal vigor and has been 
made an issue in a presidential campaign when President 
Kennedy, then a candidate, berated the Voice for not broad• 
casting to Latin ·Americ~. 
The first few minutes of the program will give the 
viewer some organizational background of the Voice. The 
bulk of the program will be involved with people, techniques, 
aims, audience, and results in that order. 
Production 
The first few minutes of the program will be devoted 
to discussion. This portion will last as long as it takes 
to put across the basics of the organizational structure of 
the Voice . The second part will be a combination of film, 
narrative, and discussion. Narration for the film will be 
provided by the boat . Primary source for filmed materials 
will be the U. S. I .A. and Voice of America. 
20 
Participants 
Appearing with Dr. Rubin on this program will be 
MOrris Janowitz, Associate Professor of Sociology at the 
university of Michigan, a member of the SBAEF intelligence 
staff during World War I I and co- editor of A Psychological 
Warfare Casebook with William Daugherty. The reason for 
choosing an academician in general and Dr. Janowitz in 
I particular, rather than a menber of ·the staff of the Voice, 
is to give an unbiased view of the operation and to have on 
hand someone who is knowledgeable in all phases of 
psychological warfare and not merely a practitioner in a 
narrow area. 
---
----- = 
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6. Talent Bank 
Content 
Production 
The best way to handle this program is with 
discussion. Film and photographs from the I.C. A. will be 
integrated into the first part of the program. Special 
emphasis will be placed on I.C.A. representatives teaching 
the use of modern farm and construction equipment. Dr. Rubin 
will narrate. The second part of the program which will be 
approximately seventeen to twenty-two minutes in length will 
be ~ade up of discussion. 
I ~~c-}~~====~=============-~~==============--=-~============~--===--==--~--===9F====== 
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Participants 
Perhaps some of the best qualified people to discuss 
the effectiveness of I . e. ~ are not Americans but foreign 
nationals who have come in contact with the organization. 
Discussing this subject with Dr . Rubin will be Mr. Sutan 
Besar Bustami, who is on leave from the Department of 
Information of the Republic of Indonesia in order to study 
public relations at Boston University; and Mr. Ahmed Azim, 
who is on leave from the Ministry of Social Affairs and 
Labor in Cairo, United Arab Republ ic . Both of these men 
are honest, forthright , and exceedingly interesting 
conversationalists. They have a knowledgeable background 
and will not hesitate in putting forth their opinions . 
·-- ---------
1 
7. Break in the Barrier 
Content 
Radio Free Europe is the first of the agencies of 
information to be considered in this series that is not a 
governmental agency. However, it is highly partisan and 
does have the moral support of the government. Like the 
Voice of America, ~F. E. is a controversial organization; 
but it is a private corporation and, because it is such, 
the government cannot be made responsible for what ~F. E. 
says and does . 
The first question to be considered in this program 
is the structure of Radio Free Europe . For this purpose, 
it will be necessary to examine both the New York and the 
Munich operations of R. F. E. in some detail. An effort will 
be made to show how they work, who they work with, and their 
physical plant. 
The second ~art of the program will deal with the 
philosophy of R. F. E. : its traditional support by the 
UOited States government, and bow it, as a separate entity, 
fits into the total of the Ubited States information program~ 
--· 
-----
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Production 
This will be another part documentary-part interview! 
program. In the first half of this program film will be 
used extensively. This film which will come from Radio 
Free Europe will show the physical plant of the organization 
and its members at work. Later the interview technique will 
be used to delve into the philosophy of ~F.E. 
Participants 
Appearing as the guest in the interview portion of 
this program will be Alton Kastner, Director of Public 
Information for R. F. E. He can give the viewer R. F. E. 's side 
of the picture and Dr . Rubin will be expected to ask 
provocative questions and add comments of his own. 
I 
25 
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8. The Round Table 
Content 
The primary role of the diplomat is to increase 
understanding between governments but he has a secondary 
role that should not be overlooked. That is the role by 
which the diplomat, through news media, communicates to the 
peoples of the world. It is this role that The Round Table 
is primarily concerned with. 
The first portion of the program will deal with the 
propaganda that has come out of past diplomatic conferences . 
l The second section will be a discussion of methods by which 1 
positive propaganda can be made at a conference . 
Production 
Part number one will be documented by the use of 
film of the United Nations General Assembly in action, 
photographs of Kennedy and lhruschev at Vienna, and historic 
film of such past conferences as Munich. These films and 
photographs from station and newspaper morgues will be 
integrated with a narrative by Dr . Rubin . 
Part two will be a two-man discussion . 
26 
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Participants 
The guest for this program will be Mr. Henry Cabot 
Lodge, former United States Ambassador to the UOited Nations~ 
1 
and recent Vice- Presidential candidate. His experience and il 
insight will provide the second part of this program with a 
stimulating discussion of this area of international 
1 
communication and understanding. 
27 
-=·-----= !:::== = 
! 
28 
9. Yankee Go Home? 
-
Content 
The topic of this program is the American service 
man overseas . This is a problem in the many areas of the 
world l~here the service man is stationed. 
The content of this production will begin ~th the 
broad base of the agreement s the United States has with the 
countries in which we keep troops . It will deal with the 
community relations belveen the bases where these troops 
are stationed and the surrounding communities. Finally, it 
will deal with the plight of the individual soldier from 
whom many people abroad receive their image of the United 
States . 
Production 
The style of production for this program will be 
straight documentary. The introductory material will be 
given by the host and the bulk of the program will consist 
of film of our military abroad. Film of American troops 
aiding in rescue work during the natural disasters in 
Europe and photographs taken at trials of individual 
soldiers in civil courts such as the Japanese murder case 
29 
-
will be integrated with especially filmed interviews with 
people from areas surrounding Americ&l bases and individual 
soldiers from these bases. Tile bulk of this material will 
be sound•on-fiLm with live transitional narrative . 
Participants 
Introductory material and narrative will be provided 
by Dr. Rubin. 
·-- -- -= 
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10. The Foreign American 
Content 
Whether he be a tourist, exchange student, or 
business man, the American away from his own shores presents 
a picture of our country to the rest of the world and it is 
this foreign Amerlcm who is the subject of this presentation. 
The program looks at the activities of the United I 
States citizen abroad and shows the reactions to those 
activities of the people in the countries he visits. The 
-
and the exchange student. The questions that this program 
will attempt to answer are: What kind of an impression 
does the American abroad make? What does he communicate 
about our goals and our way of life? 
Production 
This program will be a film report. The fibn will 
show the foreign American, tourist, student, and business man 
dealing with the peoples in whose countries they are 
And it will show, througl. the filmed interview, the 
30 
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impression that he makes on the peoples of those nations . 
It will be a combination of on- location sound- on- film 
reports and live narration . 
Participants 
This program will be narrated by the series host , 
Dr. Rubin . 
: 
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11. Tractors to Ballet 
Content 
Cultural exch~ge is a newly renovated form of 
international communication. It has had a resurgence and 
with some effect•- but what is that effect? The United 
States has had an exhibit in Moscow. Russian technicians 
have been visiting U. S. factories; American f~r~~~u have 
been visiting collective farms; Van Cliburn's reception in 
Moscow was overwhelming as was the reception of the Bolshoi 
Ballet in New York City. 
The first part of this program will look at the 
II 
It programs of cultural exchange and explain the philosophy 
behind them. The second part will take a look at the results 
that have been achieved. The most pertinent question to be 
answered: Is cultural exchange a false lullaby, or is it 
Russia? 
Production 
The first half of this program will be a film and 
video tape report giving the background of cultural exchange 
~==-==~=============-~-==----==~--=-~-===========-·-- --~-============ -~- ----~ 
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and visually reviewing the exchange programs that have been 
accomplished. The second half of the program will be a 
discussion on the relative merits of cultural exchange. 
Participant s 
Dr. Rubin will narrate the first half of the program 
and will act as a moderator-participant i n the second half. 
Guests will be Helen Schaeffer, author of the article 
"Cultural Exchanges in Soviet Russia" which appeared in 
Editorial Research Reports of July 3, 1959, and Dr. Ralph 
White, author of the article "Soviet Reactions to Our 
~wscow Exhibit" which appeared in the Winter 1959·1960 
issue of Public Opinion quarterly. 
I Both of the guests write vigorously and, when 
I prodded by Dr . Rubin, are certain to make a vital 
contribution to the program. I 
·==-==~~~-~-=-==~================~==========~====~----~=---~==~-=-==--~-=-=-====~F======= 
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12. On Target? 
Content 
The purpose of this program is to draw together the 
threads of the last eleven before going on to take a look 
at the future . There are some basic questions that must be 
answered before moving on . These questions are: What are 
the philosophies behind our international communication 
programs? What are we trying to do? Are we succeeding in 
our aims? Are our aims correct? 
Production 
This program will be a panel show. The moderator 
will ask some basic questions and guide the discussion, but 
the guests will be given free rein to air their views 
I 
candidly within the framework of the content . 
The guests will be seated in a semi- circle-- a device 
which has been used successfull y in the past with large 
groups of this nature. 
Participants 
The moderator of this program will be the series 
I host, Dr . Bernard Rubin . The guests will be those who have 
appeared singly and in pairs on , the past eleven programs: 
--
I 
! 
Mr. Murray Dyer, Dr. George S. Pettee, Max Lerner, Leonard I 
s. Cottrell, Jr . , Morris Janowitz, Mr. Sutan Besar Bustami, 
Mr. Ahmed Az1m, Alton Kastner, Mr. Henry Cabot Lodge. Helen 
Schaeffer, and Dr. Ralph White . These represent widely 
divergent backgrounds, opinions, and personalities and 
together should provide an extremely interesting and 
informative discussion. 
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13. The Long View 
Content 
The long view is the view of the futune . What does 
the future hold for international understanding? If our 
information programs have not been accomplishing what they 
should, then 'tlhat ·can be done to improve them? If they have 
been successful, then how can they be augmented? 
This program will be devotee mainly to wha t the 
individual can do to help our "image" in other countries. 
How can he further international understanding? The first 
few minutes will be given to a short review of what has gone 
before, the balance will build on this in terms of changes 
in philosophy that might be made and how the individual can 
help. 
Production 
The review portion, lasting no longer than seven 
minutes, will be made up of film and highlights from the 
·first eleven programs with a narration by the host . The 
second part will be a discussion between the host and his 
guest on the questions which are outlined under the content 
section. 
36 
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Participants 
A llf 
I • 
Dr . Rubin's guest on this program will be Max Lerner. 
Mr. Lerner is appearing again for several reasons, not the 
least of which is the fact that he and Dr. Rubin have some 
widely divergent ideas on this whole subject of international 
communication which should make for a l ively and stimulating 
discussion . Other reasons are Mr. Lerner's vigorous manner, 
his ability to hold an audience, and his candor. 
I I 
I 
., __ _ 
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Production 
The staging technique of Road to understanding is 
a relatively simple one. Except for prograw ~welve in 
\vh:I.\!h three c8I:leras will be required, it is a two camera 
production. Uict·ophono requirements vary fron. program t o 
program depending ou what is being aired or the studio 
situation . One boow microphone, a combinat ion of boom and 
lavaliere, or several lavalieres may be used. Other 
technical requirements will include the use of two film and 
slide chains and a TelePrompTer. 
The set is variable, depending upon the situation 
under llhich the series is produced. It shouil!d, however, 
come as close as possible to the description below: 
The set design is a stark one which will convey the 
nature and theme of the series to the audience . It should 
remain the same for all programs in the series except for 
changes in the seating arrangements. The background is 
bright eye with a low ground row designed to convey the 
feeling of hills in the background. In front of this are 
two radio towers, about six and one half to eight feet high, 
set approximately eight to ten feet apart. These towers are 
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connected at the top by a radio signal "beam." The 
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foreground of the set is variable. In those programs where 
only the host appears, he will sit on a high, backless stool. 
In those programs with one or two guests, the proper number 
of modern chairs will be arranged about a low, modern 
coffee table. In program twelve, the required number of 
chairs will be arranged in a semi-circle in front of the 
backgrounct. 
Opening and closing credits will be on studio super 
cards and will be superimposed over fiLm, slide, or 
photographs appropriate to the particular program being 
done. 
There will be one special lighting effect which will 
be to arrange lights on the radio towers so that they will 
throw well defined shadows on the eye . 
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Promotion 
In cootacting a commercial station with a program 
package to be sold it is necessary to go through several 
steps which may vary slightly from station to station. The 
first step is, of course, to make an appointment with the 
program director of the station in question. At this point ' 
it is necessary to convince him of the worth of the program 
series. An imaginative oral and visual presentation will 
be the heart of this selling job. Story boards, floor plans 
and set designs should be an integral part of this 
presentation. Of course, if it is at all possible, it 
would be a great help to have a pilqt production of one of 
the programs on hand to show to the program director. This 
may be impossible because of cost, but unless it is complete~ 
ly out of the question it should be done. 
Once the program director has been convinced of the 
series worth, it wi11 be necessary to find a sponsor for 
the series if this has not already been done . This involves 
a very definite selling job and also being certain of the 
type of audience that the series will elicit in order to 
best convince the business man that this is a worthwhile 
investment . It is now necessary to arrange air time for the 
40 
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series. This involves the program director, the sponsor 
and the time salesman. 
In promoting this series prior to actual airing, 
a complete campaign will have to be mapped out. This 
campaign will begin with a succession of small newspaper 
ads about two weeks before the premier. About one week 
before the premier, spot announcements will appear on the 
station that will be carrying it . These announcements will 
be especially heavy on the day of the week that the show 
will make its debut . On the actual day of the debut the 
announcements will be stepped up to an average of one every 
one to two hours until air time. 
Once the series is under way, the newspaper adver-
tisements will continue for about one month. The spot 
announcements will continue a month or more, depending upon 
how well the programs are being received. Once the series 
has been established, spot announcements will be limited 
and will be used primarily as a reinforcement device . 
~l_-~-~====4===--=·---~======~~~-~===========~-~==========~~-- =-=--=======~~=~-~= 
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Ten Second Spot Announcement 
VIDEO 
SLIDE: 
The Communist Challenge. 
--o'clock tomorrow. 
Channel --. 
---
AUDIO 
ANNOUNCER: 
Road to Understanding presents--
The Communist Challenge--a 
program investigating Communist 
and American activities and 
communication in underdeveloped 
countries. Tomorrow night at 
--- o'clock on Channel 
--- • 
---= - - -=-=c -
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I Twenty Second Spot Announcement 
VIDEO 
SLIDE: 
The Communist Challenge 
Next ----··-
--o'clock 
channel 
--- • 
AUDIO 
ANNOUNCER.: 
Next --·- . at ---o'clock, Channel 
--- presents program number three 
of Road to Understanding, 
entitled The Communist Challenge. 
Our guests will discuss Communist 
and American activities and 
communication in underdeveloped 
countries . That's next -----
at --- o'clock on Channel 
-~---
--- • 
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One Minute Spot Announcement 
VIDEO 
SLIDE: 
Road to Understanding 
with Dr. Bernard Rubin 
Channel ....... 
FILM: 
Cuts from various 
film sequences used 
within the series . 
--- -----=-::--. 
AUDIO 
ANNOUNCER: 
Next week at this time Channel 
will bring you a new series. 
Rpad to Understanding with Dr. 
Bernard Rubin, expert in the 
field of propaganda. 
We are living in an age of 
I 
---
communication, an age when inter-
national understanding is of 
u~ost importance for the 
survival of the worl d. Road to 
Understanding will deal with 
America's communication to the 
peoples of other nations. Througt 
formal and informal channels an 
impression is made--an impression 
of us! Where are we successful 
in making that impression? Where 
do we fall down? What does the 
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SLIDE: Road to Understanding will 
Road to Understanding answer these and other questions 
Next week on Channel - -- beginning next week at this time 
on Channel --· . 
Newspaper Publicity Release 
For release September 1, 1961 
Yesterday it was announced that Channel --- will 
present a new series beginning Wednesday, September 13, at 
8:00 o'clock. The series, entitled Road to Understanding 
is a thirteen week documentary dealing with the problem 
of united States communication with other countries . This 
is a subject which has come increasingly into the news. The 
question of American prestige abroad, the anti-American 
feelings at our own back door in Cuba, and stonings of 
U.S.I.~ offices all over the world are some of the thought-
provoking areas that will be covered. Road to Understanding 
will explore these problems in thriteen half hour programs 
of film, interview, and expert comment by Dr. Bernard Rubin, 
an expert in psychological warfare and experienced televisioq 
talent and such well known figures as Max Lerner and Henry 
Cabot Lodge. 
= -=-=== -=-=· ·=-
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Trade Journal Publicity Release 
For release September 13, 1961 
w--- in - ----, ---- - is now producing a new tele• 
vision series entitled Road to Understanding. A docu• 
mentary, Road to Understanding deals with an extremely 
sensitive subject area--international communication and 
psychological warfare. 
Host for the series is Dr . Bernard Rubin, Associate 
Professor of Governmental Affairs and Public Relations at 
Boston University. Dr. Rubin is an expert in the field of 
psychological warfare and is a well known radio and tele• 
vision personality in the Boston area. Among Dr. Rubin's 
guests will be such people as Henry Cabot Lodge and Max 
Lerner. 
Timeliness will not be lacking in the series . The 
United States Information Agency, Radio Free Europe, the· 
problems of our soldiers abroad, and the other subjects 
Road to understanding will deal with are not only exciting, 
but they are vital to us at this time. 
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Political Organizations Publicity Release 
For immediate release 
Next ~Jesday evening at nine o'clock Channel ·--
will present the first program of an exciting new series 
called Road to Unde-rstanding. As you well knowl the 
problem of understanding between nations is an acute one 
and one which needs thorough airing before the American 
people. It was not long ago that isolationism l'las a major 
sympathy in America. &owever, this is a thing of the past 
and we now realize that understanding is a necessity for 
world survival. The image that America presents to the 
world is important. And the problems involved in putting 
across a true image are many and varied. These are the 
problems that Road to Understanding deals with. 
Done in semi- documentary style, this series will 
1 present week by week an explanation of the formal and 
informal aspects of our communication with other peoples . 
This will be done through the use of film, interviews, and 
I 
discussion by such people as Max Lerner and Henry Cabot 
I Lodge. 
This series is aimed at you, the interested. It is 
hoped that you will watch, think, and--act. 
-- - ·-
-- -=-=-: 
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TRANSIT ADVERTISEMENT 
Analysis 
This writer feels that the basic ideas presented in 
this project are fundamentally sound and would be well 
received by an audience interested in public affairs. The 
structure of the series and the content of the individual 
programs is fairly well established; however, the details 
of discussion, narration, and interview are not fixed. This 
gives the series a flexibility that is needed when dealing 
with a current affairs program. 
It was difficult to refrain from editorializing and 
injecting personal opinions into this project . In rewriting. 
an attempt was made to be as objective as possible. It is 
hoped that this was suc~essfully accomplished. 
From a production point of view, this writer believe 
that the approach used is one which will maintain a high 
degree of interest throughout and yet will not interfere 
with the impact of the content which is the most important 
part of Road to UDderstanding. 
The complete success of some of the programs depends 
upon the cooperation of the guests and ideally those listed 
should be the ones to appear on the actual programs, but 
they can be replaced. 
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It is still felt that the audience for Road to 
understanding will be much like the one described in the 
section set aside for audience analysis . The primary 
audience that the series is aimed at consists of the opinion 
leaders. However, it is hoped that through the timeliness 
of the subject matter and fast paced production a larger 
and more general audience will be attracted to the series. 
Actual audience size depends upon the type of station it is 
presented on, the type of market it is presented in, and 
whether or not it receives national distribution. 
As this series is presently outlined, it is felt 
that two types of airing can best be used. The best is 
network treatment. Only a network has the resources to 
easily do this series completely. However, a large local 
station with widespread reporters and film crews could also 
do the series justice. This large demand upon film res.,urcesl 
can be construed as one of the series weaknesses, but it is 
what makes it visually strong . 
A great deal of confusion and doubt accompanied the 
development and writing of this project. Some of it can be 
attributed to the uncertainties caused by the newness of the 
project and the difficulty in arriving at an academic point 
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of view while being distracted by technical problems . Some 
of it can also be attributed to the sensitivity of the chose 
subject area and the necessity of developing a series that 
was at once thought provoking and good television . I t is 
hoped that these two goals which the producer set up for 
himself have been achieved. It is honestly felt that they 
have been achieved at least partially. 
The first big stumbling block was material . The 
subject area is so broad that the task of learning enough 
about it to actually write the individual programs would be 
a staggering task. It is felt that the method used to 
hurdle this obstacle (contributing guests) is probabl y the 
most effective way of overcoming this problem. 
Perhaps the most disappointing aspect of this projecd 
has been the unfortunate illness of the project advisor. It I 
was sincerely hoped that Professor Lerch would be of great 
help in guiding the development of this series . However, 
this proved to be impossible and this became truly an 
individual project. There is no one other than myself who 
can be blamed for whatever shortcomings exist in the series . 
On the other hand, the feeling of accomplishment is great. 
I 
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Long shot, establishing physical 
.. 
environment. 
55 
.. 
Medium Shot -- White 
56 
· Medium Shot -- Azim 
Over shoulder two-shot -- White to 
Azim 
57 
Over shoulder two-shot -- Azim to 
White 
58 
59 
Close up -- Azim 
60 
Close up -- White 
Close up -- book for closing supers 
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Script Development 
Background 
Prior to the program production it was necessary to 
hold two conferences with Dr. David Manning White who acted 
as host . Dr. White replaced Dr. Rubin who was unavailable 
at the time of the production . In order to give Dr. White 
some background for his part in the discussion some 
research was done in the area of Arab Nationalism and the 
opinions held on this subject by Mr. Azim, the guest . 
The following is a copy of the memo sent to Dr. 
White on this subject by the producer: 
To: 
From: 
Re: 
Dr. David Manning White 
Leland J. ICatz 
Egyptian and Arab Nationalism 
1. The following is some of the thinking of Ahmed Azim, 
who is to be the interviewee on the program being 
presented Thursday morning. 
2 . I would like very much to use this material in order to 
draw out Mr . Azim' s impressions of the messages which 
are offered his countrymen by the United States and the 
Soviet Union . It is my impression that content and the 
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action that is shown supporting the content is more 
important than technique, but this should also be drawn 
into the conversation. See if you can get him to offer 
what might be considered suggestions for the United 
States. One thing to keep in ~nd is that since he is 
not an official representative of the government of the 
United Arab Republic it might require some extra tact 
to draw him out on some of these points. 
3. "The United Arab Republic follows a policy of non-
alignment because it believes that siding with either 
of the two blocs would precipitate war, and diminish the 
chance for peace. It has, therefore, taken an attitude 
of positive neutrality." 
"Our relations with the West are based on a premise that 
is two-fold. First is the frustration of the colonial 
pmters as the result of the liquidation of their 
imperialistic strongholds in the Arab world. " The 
pattern of the Egyptian argument against the Bagdad 
Pact: 
1. Too quick for a newly liberated country to tie 
itself ldthout preparation to a political and 
military pact. Afraid of lamb and wolf relation. 
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2. Strong belief in an Arab defence system. 
3. Bagdad Pact unrealistic in that it would impose 
itself from the outside and not spring from the 
Arab world. 
Egyptian interpretation of policy of Bagdad Pact planner, . 
I 
1. New attempt to create friction ••• disunity among 1 
Arab people. 
2. Deliberate policy of isolating Egypt . Economic 
sanctions, closing down of trade, and closing of 
cotton market . 
3. Launching of political campaign against President 
Nassar based upon unrational hatred, not policy. 
Egypt wishes not to be enmeshed in the coils of the cold 
war . 
Ideology an Arnb ideology with rejection of all "isms . " 
This material was given to Dr . White with a copy of 
the script two days before the program. 
Script Topic Outline 
The topics contained in this outline were decided 
upon in conference with Dr. White . They arc an amalgamation 
of his ideas and the ideas of the producer. 
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1. Action as an important tie in with information. This is 
an extremely important point as information which is 
not followed up by action soon loses its validity. 
2. Image selling techniques. What are the techniques used 
·by the Uhited States and Soviet Union? How are they 
implemented? With what relative success? 
3. .Amount of work the United States must do in '" order to 
regain the confidence of the Egyptian people. Why is 
this action needed? How can it be accomplished? 
4. Egyptian view of the purpose of the Bagdad Pact . t'lhy 
is Egypt hostile to the pact? 
5. The role of the United Arab Republic among the newly 
emerging nations in Africa. What is the U.A.R. 's 
perspective on this situation and how is it affected by 
the attitudes of the Soviet Union and the United States? 
6. Summation. As complete a summation as is possibl,A in 
the alloted time of the points made by Mr. Azim on the 
above topics. 
,- ------=-
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Script 
SERIES: 
PROGRAM 13: 
DATE: 
ROAD TO UNDERSTANDING 
THE COMMUNIST CHALLENGE 
JUNE 8, 1961 
TIME: 11:00 a .m. 
I 1 
VJDEO· 
ECU of book open 
to chapter three --
the Communist Challenge 
DOLLY OUT to wide 
'lWO SHOT of White and 
Azim. 
SUPER Title Art 
Card #1 WBU•TV 
PRESENTS 
PAN IUGHT to 
AUDIO 
ET THEME in and up . Shostakovitch 
Symphony No. 5 Allegro non tropp 
ET THEME down and under 
BOOTH ANNC; WBU• TV presents 
Road to Understanding program number three of Road to 
PAN LEFT to Understanding, 
The Communist Challenge The Communist Challenge. 
j LOSE SUPER of Title Art 
2 MS of White 
-
with Dr. David Manning White of I 
the Communications Research Cente~ 
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3 MS of Azim 
-
MS of White 
-
of Public Relations and 
Communications and today's guest, 
Mr. Ahmed Azim of the United Arab 
Republic . Mr. Azim is a graduate 
student of public relations at 
Boston Ubiversity and is on leave 
from the Ministry of Social 
Affairs and Labor in Cairo. 
ET THEME out 
WHITE: Tbe Communist Challenge 
I 
I 
I 
I 
that we will be discussing today I 
is the challenge of words and 
ideas . These are no less 
dangerous because they are 
intangible. They may even be 
more dangerous for this reason. 
It is in the underdeveloped 
countries of the world that the 
Soviets . are making their greatest j 
effort, and it is here where they 
are making some of their greatest 
advances . It is the purpose of 
..=c= 
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!!LH 16 mm. (10:00) 
The six points of the 
Egyptian Revolution 
with Edward R. Murrow 
and President Nasser 
this program to attempt to 
discover something of the nature 
of this challenge. The country 
we will be discussing is the 
United Arab Republic. This is a 
neutralist nation with un-
developed resources, a progressivt 
government, and a location in a 
part of the world in which the 
Soviet Union has been quite 
active. First, let us see, 
through film, what the original 
Egyptian revolution set for its 
goals and what some of the back-
ground of the pre~eut day 
Egyptian State of the United 
Arab Republic is . 
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of the U. A. R. 
(OUT CUE: Over the (OUT CUE: MURROW: "Thank you 
shoulder two shot very much, sir. ") 
Murrow to Nasser. ) 
White WHITE: And now I would like to 
introduce Mr. Ahmed Azim of the 
United Arab Republic . Mr. Azim, 
can you give us some of your 
impressions as to the relative 
effectiveness of the Soviet and 
American information programs in 
your country? 
Azim AZIM: 
-
Discussion 
Follow discussion 1. Action as an important tie in 
with information . 
4 2. Image selling techniques . 
3. Amount of work U. S. must do 
5 
to regain confidence of 
6 Egyptian people. 
7 
4 . Egyptian view of Bagdad Pact 
.n purpose. 
·----= = :.=. _.,._ 
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0 5. Egypt's role among newly 
emerging nations. 
6. Summation. 
1 WIDE 'IWO SHOT same ET THEME in and up . 
shot as opening 
supers 
8 DOLLY IN to ECU of 
-
closed book on table 
revealing title, Road 
to Understanding. ET THEME under. 
SUPER Title Art Card 
#3, The Communist BOOTH ANNC: The Communist 
Challenge. Challenge has been the third 
PAN RIGHT to Road to program of the series Road to 
Understanding Understanding, a service of 
PAN LEFT to Producer, WBU• TV. 
Lee Katz; Director, The program was produced by Lee 
Don Clark. Katz and directed by Don Clark. 
PAN RIGHT to Stage Next week, Road to Understanding 
Manager, Joe Headlee. will present the program 
PAN LEFT to Video, Representative Abroad, an 
George Kent; Audio, examination of the work of the 
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0 Greg '1\lchay; Lighting, United States Information .Agency. 
Art Singer. 
BLACK ET THEME out . 
! 
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Production Analysis 
When viewing any laboratory production there are 
several factors which automatically have to be taken into 
account . MOst of these have to do with the facilities that 
are being used in the production . With these factors in 
mind, the producer of ''The Cormnunist Challenge" was quite 
happy with the final production. 
The directi on left little if anything to be desired. 
The handling of the open and close was very well done and 
the shot selection in the body of the program kept the 
production moving in a logical and meaningful pattern . The 
talent responded as was expected, and contributed greatly 
to whatever success the program had. Dr . White's questions 
were pertinent and delivered in a manner that was at once 
animated and friendly . Mr . Az1m 1 s answers were frank and 
to the point . Both White and Azim kept the discussion going 
back and forth as they had been instructed and the result 
was, in the ~tnd of the producer, a success . 
Several technical problems arose during the course 
of the program. With two minutes left to run before making 
a transition to the discussion portion, the film broke on 
the air. This caused a hectic interval before the 
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director was able to switch back to the studio floor . 
However, the situation was handled proficiently. The talent 
was given about a two second warning before switching back 
to them. This made it possible for them to adjust 
immediately and continue without obvious disruption . I t is 
the feeling of the producer that there was only one other 
serious technical problem. This was the closing super-
imposition sequence, which had gone quite well during 
rehearsal . During the program however, the tonality level 
of the supers was somewhat unbalanced. As a result, the 
supers were not as legible as they should have been . This 
seems to have been a problem with video control, but the 
actual cause is not certain . Two other problems arose 
during the final production but neither of them was very 
serious . One had to do with camera dollys . Because the 
wheels on the dollys were unsteady and unguarded, it was 
difficult to dolly at all and a truly smooth movement was 
almost impossible . The other probl em was in regard to the 
title book on the coffee table . In spite of the fact that 
it had a gray cardboard cover, it was too reflectant and 
distracted the viewer from concentrating on the main program 
elements . 
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There were, of course, other irregularities that 
occurred before the program l~ent on the air. One of these 
problems was the basic design of the set. The original 
plan was to have a semi•stylized set, stark and modernistic 
in nature. However, due to budget limitations it was 
necessary to make do with the materials at hand. Through 
improvisation and the use of imagination a set was devised 
that served the purpose admirably. It provided a relaxed 
atmosphere for the discussants . It had enough pictorial 
variety for interesting shot compositions and helped to keep 
the program visually interesting. 
It is the opinion of the producer that the problems 
that emerged in the production were, in the circumstances, 
solved in an admirable manner . The director understood the 
concept: of the program and did an excellent job in 
tr&Qslating it . The lighting was good and, in spite of the 
film break, the entire program went off smoothly and 
pTofessionally. Timing was excellent; the director went 1 
out of the program and into the ID ~t exactly 29:25 as the 
producer had requested. 
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-CHAPTER III 
FINAL ANALYSIS 
It is the opinion of this writer that this project 
has been a most worthwhile undertaking. The subject matter 
of the program series is complex and complicated and althougb I difficult, should be brought before the public eye. The 
writer sincerely believes that the Road to Understanding 
would be able to communicate successfully its subject matter 
to a general audience. 
Many areas of difficulty were encountered in the 
development of this project. One of these was the over• 
powering immensity of the field of international communi- 1 
cation. A research thesis in this field would have done I 
well to cover thoroughly just one aspect of the field . I 
However, a television series cannot do that. It must cover 
every aspect of the field, and do this in an interesting 
and exciting manner. For this reason, it becomes almost an 
impossible research task. That 1 uhy this writer found it 
necessary to use the system of contributing guests. It is 
believed that this system gives to the series both 
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flexibility and authority. 
In looking at the product!on presented in the 
laboratory, this writer feels that it \7as indicative of the I 
quality of prograc which this series should produce. It is 
true that many of the production details for this sample 
presentation vary from those that are outlined in the first 
chapter of the project, but this is relatively unimportant 
because studio conditions, budget, and other factors that 
are involved may change these details still further if the 
series is actually aired. The content is still the most 
important aapect of a series of this kind, and if this can 
be presented imaginatively to the audience, then the purpose 
of the series is served. 
I 
The system of deadlines which were imposed upon the 
development of this project are considered to have been a 
definite help by this writer. An imposed deadline is a 
frequent part of the working conditions that a producer in 
the field must face up to and this gave the project an air 
of reality. However, the indecision that faced the 
producers and the contradictions in requir~eots that 
cropped up were a definite hinderance. MUch of this 
I indecision was the result of the newness of the project 
- · 
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and uncertainty about its details by all who were 
concerned with its development. Hmlevcr, t he problems that 
were created by this uncertainty for the producer cannot be 
ignored. 
In looking at this project as a whole, however, 
this '(-Triter believes that it l-1as a definite succeso. The 
development of the project made scholarly demands on the 
student and its l-7riting, planning, and organization were 
definitely a challenge to the creative capactiy. And these 
were not the only aspects i nvolved. The production of the 
sample program took administrative skill as well as creative I 
ability. It is felt by this writer that the creative 
project is an excellent test of the student's abilities, 
that this year's experiment was a success and s.hould be 
continued. The changes that are needed are changes of 
organization and detail. Nmf that t he experimental year 
is over this program should develop into one of the .finest 
5raduate programs in broadcasting in this country. 
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